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Praise for The Digital Marketer "The world of work changes faster than
ever. As Larry Weber and Lisa Henderson explain here, 'Standing still is
extraordinarily risky.' But taking action just to take action is no
solution. With so many options at hand, it's important to think
strategically. This book can help marketing professionals see what new
tools are out there, what's working for others, and what might work for
them."-Reid Hoffman, cofounder and chairman of LinkedIn, and
coauthor of the #1 New York Times bestseller The Start-up of You "On
the


