1. Record Nr.

Autore
Titolo

Pubbl/distr/stampa

ISBN

Edizione

Descrizione fisica

Disciplina
Soggetti

Lingua di pubblicazione
Formato

Livello bibliografico
Note generali

Nota di bibliografia
Nota di contenuto

UNINA9910465540803321
Altschuler Max <1987->

Hacking sales : the ultimate playbook and tool guide to building a high
velocity sales machine / / Max Altschuler

Hoboken, New Jersey : , : Wiley, , 2016
©2016

1-119-28165-2
[1st edition]
1 online resource (163 p.)

658.8/1

Sales management
Selling
Electronic books.

Inglese

Materiale a stampa

Monografia

Description based upon print version of record.
Includes bibliographical references and index.

Hacking Sales: The Ultimate Playbook and Tool Guide to Building a
High-Velocity Sales Machine; Contents; Author's Note; Introduction;
Why Sales, Why Now?; Who This Book Is For; Where This Book Fits In;
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Building: Part 1: Finding and Defining Your Ideal Customer Profile; Easy,
Nontechnical Web Scraping; Import.io; Deeper Insights into Your
Competitors' Customers; Datanyze; BuiltWith; Targeting Key Executives,
Influencers, and High-Potential Buyers
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Total Addressable Market (TAM); Enrich Your Customers; Tier 1: Sales
Cycle, Average Contract Value (ACV), Win Rate; Tier 2: Industry (and
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Tier 3: Company Specific Data; Meet Your Future Customers; Step 1:
Map Your Customer Data; Step 2: Identify the Early Adopters and
Mainstream (see Geoffrey Moore's Crossing the Chasm); Step 3:
Validate the Size and Scope; Make It Actionable; Step 1: Confirm the
Variables
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BriteVerify; Clearbit; Chapter 6: Lead Research; Trigger Event, Alerts,
and Researching; InsideView; FunnelFire; DiscoverOrg; LinkedIn
Advanced Settings and Sales Navigator; Predictive Sales and Web
Signaling; Infer; Compile; Use Your Network; Conspire; Getting
Information on Your Individual Prospect; Chapter 7: Segmenting; Where
to Start Segmenting; But What about Whales?; Chapter 8: Outbound E-
Mailing and Messaging; A/B Testing and Optimizing E-mails
Determining Your Perfect CadenceThe Services That Power Outbound
Sales; Cadence (from SalesLoft); Outreach.io; ToutApp; Yesware;
SalesforcelQ; Cirrus Insight; PersistlQ; LiveHive; Sidekick (from
HubSpot); Sales and Customer Success; Sendbloom; Quick Tips on
Messaging Psychology; 1. Pay Close Attention to the Words You Use; 2.
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Company; Chapter 9: Sales Outsourcing; Preparing to Hire Virtual
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Strictly Sales Development Support

Stay ahead of the sales evolution with a more efficient approach to
everything Hacking Sales helps you transform your sales process using
the next generation of tools, tactics and strategies. Author Max
Altschuler has dedicated his business to helping companies build
modern, efficient, high tech sales processes that generate more
revenue while using fewer resources. In this book, he shows you the
most effective changes you can make, starting today, to evolve your
sales and continually raise the bar. You'll walk through the entire sales
process from start to finish, learning critical hacks every step of the
way. Find and capture your lowest-hanging fruit at the top of the

funnel, build massive lead lists using ICP and TAM, utilize multiple
prospecting strategies, perfect your follow-ups, nurture leads,
outsource where advantageous, and much more. Build, refine, and
enhance your pipeline over time, close deals faster, and use the right
tools for the job—this book is your roadmap to fast and efficient
revenue growth. Without a reliable process, you're disjointed,
disorganized, and ultimately, underperforming. Whether you're

building a sales process from scratch or looking to become your
company’s rock star, this book shows you how to make it happen.
Identify your Ideal Customer and your Total Addressable Market Build
massive lead lists and properly target your campaigns Learn effective
hacks for messaging and social media outreach Overcome customer
objections before they happen The economy is evolving, the customer
is evolving, and sales itself is evolving. Forty percent of the Fortune 500
from the year 2000 were absent from the Fortune 500 in the year 2015,
precisely because they failed to evolve. Today's sales environment is
very much a “keep up or get left behind” paradigm, but you need to do
better to excel. Hacking Sales shows you how to get ahead of everyone
else with focused effort and the most effective approach to modern
sales.
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Zimbabwe - Ezra Chitando -- Chapter 1 The Zimbabwe Council of
Churches, Politics and Development from 1980 to 2015 - Munetsi
Ruzivo -- Chapter 2 Together for Development? The Zimbabwe Council
of Churches, Zimbabwe Catholic Bishops Conference and the
Evangelical Fellowship of Zimbabwe - Molly Manyonganise -- Chapter 3
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Exploring the 'mine is right' dilemmas in the path to Christian unity in
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Zimbabwe Council of Churches and 'Crisis' Ecumenical Groups - Joram
Tarusarira -- Chapter 5 The Church, Praxis Theology and Development
in Zimbabwe - Richard S. Maposa -- Chapter 6 Church-Politics nexus:
An analysis of the Zimbabwe Council of Churches (ZCC) and political
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The Zimbabwe Council of Churches and the Ethical Reconstruction of
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There is a growing realization that religion plays a major role in
development, particularly in the Global South. Whereas theories of
secularization assumed that religion would disappear, the reality is that
religion has demonstrated its tenacity. In the specific case of

Zimbabwe, religion has remained a positive social force and has made a
significant contribution to development, particularly through the
Zimbabwe Council of Churches. This has been through political
activism, contribution to health, education, women's emancipation, and
ethical reconstruction. This volume analyzes the contribution of the
Zimbabwe Council of Churches to development in the country.



