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How feminine values can solve our toughest problems and build a more
prosperous future Among 64,000 people surveyed in thirteen nations,
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two thirds feel the world would be a better place if men thought more
like women. This marks a global trend away from the winner-takes-all,
masculine approach to getting things done. Drawing from interviews at
innovative organizations in eighteen nations and at Fortune 500
boardrooms, the authors reveal how men and women alike are
recognizing significant value in traits commonly associated with
women, such as nurturing, cooperation, communication, an


