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Orthodontic Treatment of Class III Malocclusion is a clinical textbook
which highlights both research findings as well as clinical treatment of
patients with Class III malocclusions. The volume equips readers with a
critical review of present information about 1) the craniofacial biology
behind various treatment strategies, 2) Diagnosis and treatment
planning in both growing and non-growing Class III patients and 3)
Contemporary orthodontic appliances using implants and miniscrews.
The book is divided into sections proving evidence-based research on
the following aspects of Class III malocclusi
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Uses real market examples to demonstrate the development of
effective marketing strategies. The approach uses an organization's
mission and vision statements to guide the development of marketing
goals, strategies, and tactics. Central to the development of marketing
strategy is the use of the marketing mix of price, place, product, and
promotion. The book neatly weaves the process of developing a
marketing strategy with the use of the marketing mix. Throughout the
book examples are given to clarify the theories and guide the reader
through the strategic marketing planning process. Managers and
executives will use this book as a guide to grow an established
business or start a new one. The book can be used as a reference book
for unique marketing challenges as well.
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 This is the first book to show the capabilities of Microsoft Excel to
teach human resource  management statistics effectively.  It is a step-
by-step exercise-driven guide for students and practitioners who need
to master Excel to solve practical human resource management
problems.  If understanding statistics isn’t your strongest suit, you are
not especially mathematically-inclined, or if you are wary of computers,
this is the right book for you.  Excel, a widely available computer
program for students and managers, is also an effective teaching and
learning tool for quantitative analyses in human resource management
courses.  Its powerful computational ability and graphical functions
make learning statistics much easier than in years past.  However, Excel
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2010 for Human Resource Management Statistics: A Guide to Solving
Practical Problems is the first book to capitalize on these improvements
by teaching students and managers how to apply Excel to statistical
techniques necessary in their courses and
work.                                                                   Each chapter explains
statistical formulas and directs the reader to use Excel commands to
solve specific, easy-to-understand human resource management
problems.  Practice problems are provided at the end of each chapter
with their solutions in an Appendix.  Separately, there is a full Practice
Test (with answers in an Appendix) that allows readers to test what
they have learned. Includes 159 illustrations in color Suitable for
undergraduate and graduate students.


