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care : contact lenses -- Seeing the right priorities : a professional lens
-- Networks -- From a competitive economy to a creative ecology? --
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with? -- The nature of relationships -- Organising coral reefs --
Innovation -- Mozart and the innovation economy -- Thinking about
the way to do thinking : epistemological choices -- Different methods :
which tools to use, why, when, and how -- The flow of ideas : creative
business innovation -- "The rules and peculiarities of various
instruments” : innovation skills -- Houses of learning : cultural
organizations for cultural innovation -- Summary -- Making a good
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Understanding Creative Business bridges the gap between creative
practice and mainstream business organisation, entrepreneurship and



management. It discusses the effective positioning of creative practice
within the contexts of professional and business development, cultural
policy-making priorities and the wider cultural economy. This is more
than simply a practical 'how to' guide book. It explores new theory and
includes primary research to contribute to emerging debates between
traditional and alternative models of business organisation and
suggests what the broader field of business and ma



