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This richly illustrated study is the first consider the manifold functions
and meanings of Hals's distinctive handling of paint. Atkins explores
the uniqueness of Hals's approach to painting and the relationship of
his manner to seventeenth-century aesthetics. He also investigates the
economic motivations and advantages of his methods, the operation of
the style as a personal and workshop brand, and the apparent
modernity of the artist's style. The book seeks to understand the
multiple levels on which Hals's consciously cultivated manner of
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and commercial production, economic consumption, and art theory in
early modernity.
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