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Contents; 1 New Areas of Inquiry in Aging, Media, and Culture; I:
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Young; II: Age Identities; 4 Reflections of Old Age, Constructions of
Aging Selves; 5 Age and Gender in Film and Television; Ill: Celebrity; 6
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This collection of original articles sits at the intersection of two
interdisciplinary fields: media studies and ageing studies. Drawing on
both scholarly literature, we explore the reciprocal influences of ageing
and mediation in the realms of music, television, celebrity, fandom,
social media, film, and advertising/marketing, among others.
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Introduction&lt;BR&gt;Chapter 1 The origins of public space&lt;BR&gt;
Chapter 2 Lord Donegall's town&lt;BR&gt;Chapter 3 The making of a
municipal culture&lt;BR&gt;Chapter 4 Freedom and order&lt;BR&gt;
Chapter 5 Public space and civil conflict&lt;BR&gt;Chapter 6 Public
space and the Protestant state&lt;BR&gt;Chapter 7 New directions? The
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Civic identity and public space, focussing on Belfast, and bringing
together the work of a historian and two social scientists, offers a new
perspective on the sometimes lethal conflicts over parades, flags and
other issues that continue to disrupt political life in Northern Ireland. It
examines the emergence during the nineteenth century of the concept



of public space and the development of new strategies for its
regulation, the establishment, the new conditions created by the
emergence in 1920 of a Northern Ireland state, of a near monopoly of
public space enjoyed by Protestants and unionists, and the break down
of that monopoly in more recent decades. Today policy makers and
politicians struggle to devise a strategy for the management of public
space in a divided city, while endeavouring to promote a hew sense of
civic identity that will transcend long-standing sectarian and political
divisions.



