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One of the true classics in Marketing is now thoroughly revised and
updated. ""Marketing Theory"" is both evolutionary and revolutionary.
As in earlier editions, Shelby Hunt focuses on the marketing discipline's
multiple stakeholders. He articulates a philosophy of science-based
'tool kit' for developing and analyzing theories, law-like
generalizations, and explanations in marketing science. Hunt adds a
new dimension to the book, however, by developing arguments for the
position that Resource-Advantage Theory provides the foundation for a
general theory of marketing and a theoretical foundatio
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Information Sciences and Technology (IST) is a rapidly developing,
interdisciplinary area of university research and educational programs.
It encompasses artificial intelligence, data science, human-computer
interaction, security and privacy, and social informatics. In both
research and teaching, IST ambitiously addresses interdisciplinary
synergies across this broad foundation. Many articles and books
discuss innovative research practices in IST, but innovations in teaching
practices are less systematically shared. Although new programs and
new faculty join IST each year, they basically have only their own
imaginations to draw upon in developing effective and appropriate
innovative teaching practices. This book presents essays by
experienced faculty instructors in IST describing insights that emerged
from teaching and learning classroom practice, and that have been
validated through classroom experience. The book is intended to help
develop and strengthen a community of practice for innovative teaching
in IST. .


