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"An East Gate Book."
First published 2002 by M.E. Sharpe.

pt. 1. The Chinese American presence : impact and implications -- pt.
2. Contemporary activism : changing orientations and participation in
shaping U.S. policy toward China -- pt. 3. Expanding networks and
prospects for transnational cooperation.

This book addresses the historical and contemporary involvement of
Chinese Americans from diverse walks of life in U.S.-China relations.
The contributors present new evidence and fresh perspectives on
familiar and unfamiliar national and transnational networks - including
families, businesspersons, community newspapers, students, lobbyists,
philanthropists, and scientists - and consider the likely future impact of
such contacts on the most important bilateral relationship at the start

of the new millennium. The volume makes a multidisciplinary
contribution to understanding the extensive and vi
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Tapping into the Collective Intelligence

Stocked with real-life examples and case studies, this book explores
myriad social media tools and provides step-by-step guidance on how
to implement them based on mission, goals, and strategy. Written in a
jargon-free and accessible style, the book is a go-to resource for
anyone in government who wants to put the power of social media to
work for their organization. Praise for Social Media in the Public Sector
Field Guide ""Twitter and Facebook and Blogs, Oh My! In this
bewildering new field of social media, Mergel and Greeves expertly
provide practical advice



