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This book is about advertising and culture. Advertising is a significant
aspect of modernsocieties and plays an important part in economic
activity. It is a highly visible component of everyday life and
increasingly of contemporary culture. The book considers culture as a
broad category of human endeavour and experience. It takes a
multidisciplinary approach drawing on media and cultural studies and
the study of history and of art history, sociology, politics and political
economy for ideas and explanations that can be applied to advertising
and culture. Indeed the book's contributors are draw
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