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This book discusses the significance of late twentieth century and early
twenty first century American fiction written in response to the AIDS
crisis and interrogates how sexual identity is depicted and constructed
textually. Pearl develops Freudian psychoanalytic theory in a complex
account of the ways in which grief is expressed and worked out in
literature, showing how key texts from the AIDS crisis by authors such
as Edmund White, Michael Cunningham, Eve Sedgwick - and also, later,
the archives of The ACT UP Oral History Project - lie both within the
tradition of gay writing and a postm
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Sommario/riassunto Time perception in the range of milliseconds to a few seconds is
essential for many important sensory and perceptual tasks including
speech perception, motion perception, motor coordination, and cross-
modal interaction. For the brain to be in synchrony with the
environment, the physical differences in the speeds of light and sound,
as well as stimuli from other modalities such as odors, must be
processed and coordinated (Poppel & Bao 2014; Bao et al., 2015). Time
is a subjective feeling that is modulated by emotional states which
trigger temporal distortions (temporal dilation vs. contraction)
(Wittmann et al., 2014), hence give rise to subjective time that may be
different to event time as initially registered in the brain. Recent
research suggests that time perception in a multisensory world is
subject to prior task experience and shaped by (statistical) learning
processes. Humans are active learners. That is, the engagement of the
own body in a timing task within a perceptual-action loop will make a
noticeable difference in timing performance, as compared to when
humans only passively perceive the same perceptual scenario (Bao et
al., 2015; Chen & Vroomen, 2013). This Research Topic of "Sub-and
Supra-Second Timing: Brain, Learning and Development" has integrated
sixteen submissions of novel research on sub- and supra-timing. We
have categorized the papers in this topic into the following four
themes, from which we can deduce trends of research about
multisensory timing in the sub- and supra-second range: Sensory
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timing, interaction and reliability Adaptive representation of time,
learning and temporal prediction Sensorimotor synchronization,
embodiment and coordination Perspective of psychological moment
and temporal organization Overall, the collections in "Sub-and Supra-
Second Timing: Brain, Learning and Development" show some recent
trends and debates in multisensory timing research as well as provide a
venue to inspire future work in multisensory timing.
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This bestselling textbook offers a comprehensive introduction to the
theory and practice of e-business and e-commerce management. The
author, Dave Chaffey, brings his trademarks of authority, clarity of
expression and teaching expertise to bear on a subject in which he
actively lectures and consults.Popular for its cutting-edge and
contemporary coverage, this text offers an international approach and
a good balance between the technical and managerial topics of central
importance to developing an understanding of this subject.  It is an
engaging read, packed with real-life examples and case studies.
Developed for students studying e-business or e-commerce at
undergraduate or postgraduate level, and also used by many business
managers, this is the essential text to keep pace with technology,
strategy and implementation.


