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This edited collection seeks to map current thinking and practice in
order to assess the extent to which the consumer, as opposed to the
voter, should now to be elevated to a central position within our
understanding of the relationship between the public and political
spheres. The volume will firstly offer an overview of how consumerism
has been applied to our understanding of political and voter behaviour



so outlining the book's key concepts. The volume then follows a
processual approach to...



