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This collection of essays has its origins in the MeCCSA 2007 conference
held in Coventry in January that year. Like most edited volumes which
emerge from conference contexts, this one comprises a richly diverse
set of original papers which span the various themes and topics which
together make up the fascinating field of media and communication.

The book is broadly divided into four sections: media/public; media
workers and professional identity; media industries and policy

concerns; and poli...



