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Master every aspect of the powerful Google AdWords platform with this
one-of-a-kind guide AdWords expert Brad Geddes, the first and only
Advanced AdWords Seminar leader for Google, shares his detailed
instruction and insights to get new users up and running quickly and
teach AdWords pros some slick new tricks. This must-have new edition
offers 50+ pages of fresh material on such topics as retargeting,
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more.The ultimate guide to advanced Google AdWords techniques
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