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This very practical book guides museums on how to create the highest
quality experience possible for their visitors. Creating an environment
that supports visitor engagement with collections means examining
every stage of the visit, from the initial impetus to go to a particular
institution, to front-of-house management, interpretive approach and
gualitative analysis afterwards. This holistic approach will be immensely
helpful to museums in meeting the needs and expectations of visitors
and building their audience. This book features:includes chapter
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