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The practice of setting a single price that all buyers pay is slowly
becoming a thing of the past. Today's marketplace requires firms to
develop innovative pricing strategies to remain competitive. Is it better
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to bundle goods or price them separately? What type of online auction
will generate the most revenue? The purpose of this book is to use
microeconomic theory to determine which pricing strategies will
succeed, and under what conditions.
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Typically mainstream classroom teachers and principals do not
purchase books solely on academic language literacy because they see
this as the domain of the ESL teacher. Academic Language Literacy
infuses this knowledge through a three pronged approach (content,
context, and process) to effective professional development.
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