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Prologue: Travels in tango -- 1. There is no new tango -- 2. Finding
tango: from the golden age to the twentieth century -- 3. What's so
new about tango nuevo? -- 4. Manejame como un auto (drive me like a
car) -- 5. Droga o terapia? (drug or therapy?) -- 6. Locating the tango

-- Epilogue: Las vueltas de la vida (life's twists and turns).

An exploration of the evolution of Argentine tango as a dance form
focusing on its most recent iterations, including tango nuevo.
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THE INTELLIGENT COMPANY; CONTENTS; ABOUT THE AUTHOR;
FOREWORD; ACKNOWLEDGEMENTS; 1 THE DATA-KNOWLEDGE
CRUNCH; 2 THE EVIDENCE-BASED MANAGEMENT MODEL,; 3
IDENTIFYING OBJECTIVES AND INFORMATION NEEDS; 4 COLLECTING
THE RIGHT DATA; 5 ANALYSE THE DATA AND GAIN INSIGHTS; 6
PRESENT AND COMMUNICATE THE INFORMATION; 7 TURNING
INFORMATION INTO ACTIONABLE KNOWLEDGE; 8 CONCLUSION AND
ACTION CHECKLIST; REFERENCES; INDEX

Today's most successful companies are Intelligent Companies that use
the best available data to inform their decision making. This is called
Evidence-Based Management and is one of the fastest growing
business trends of our times. Intelligent Companies bring together
tools such as Business Intelligence, Analytics, Key Performance



Indicators, Balanced Scorecards, Management Reporting and Strategic
Decision Making to generate real competitive advantages. As
information and data volumes grow at explosive rates, the challenges
of managing this information is turning into a losing b



