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Hauptbeschreibung As a consequence of the ongoing globalization,
more and more corporations start to target an international audience.
Accordingly, consumers have to deal with a rising number of product
offers. When trying to filter only relevant information which are
interesting for themselves, consumers have to decrypt at the same time
what is the meaning behind the different advertising messages
circulating in daily life. Consequently, it is comprehensible that people
become more and more stressed as well as angry nowadays. In order to
get a better understanding of contemporary ¢



