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This fresh and accessible ethnography offers a new vision of how
society might cohere, in the face of on-going global displacement,
dislocation, and migration. Drawing from intensive fieldwork in a highly
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diverse North London neighborhood, Daniel Miller and Sophie
Woodward focus on an everyday item-blue jeans-to learn what one
simple article of clothing can tell us about our individual and social
lives and challenging, by extension, the foundational anthropological
presumption of "the normative." Miller and Woodward argue that blue
jeans do not always represent social and cultural difference, from
gender and wealth, to style and circumstance. Instead they find that
jeans allow individuals to inhabit what the authors term "the ordinary."
Miller and Woodward demonstrate that the emphasis on becoming
ordinary is important for immigrants and the population of North
London more generally, and they call into question foundational
principles behind anthropology, sociology and philosophy.
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Overview: How well do children navigate the ocean of information that
is available online? The enormous variety of Web-based resources
represents both opportunities and challenges for Internet-savvy kids,
offering extraordinary potential for learning and social connection but
little guidance on assessing the reliability of online information. This
book reports on the first large-scale survey to examine children's
online information-seeking strategies and their beliefs about the
credibility of that information. This Web-based survey of 2,747
children, ages 11 to 18 (and their parents), confirms children's heavy
reliance on the Internet. They are concerned about the credibility of
online information, but 89 percent believe that "some" to "a lot" of it is
believable; and, choosing among several options, they rate the Internet
as the most believable information source for entertainment,
commercial products, and schoolwork (more credible than books for
papers or projects). Most have more faith information found on
Wikipedia more than they say others should; and they consider an
article on the Web site of Encyclopedia Britannica more believable than
the identical article found on Wikipedia. Other findings show that
children are appropriately skeptical of trusting strangers they meet
online, but not skeptical enough about entertainment and health
information found online. Older kids are more rigorous in their
assessment of online information than younger ones; younger children
are less analytical and more likely to be fooled.


