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For nearly thirty years George Torkildsen's classic textbook has been
the most comprehensive and engaging introduction to sport and leisure
management available to students at all levels. Now in a fully revised
sixth edition, it is still the only textbook that covers all the key topics
taught within contemporary sport and leisure management courses.
This new edition includes expanded coverage of the practical
managerial skills that students must develop if aiming for a career in
the sport and leisure industry, from planning and managing people to
marketing and entrepreneurship


