
UNINA99104613411033211. Record Nr.

Titolo The tragedy of William Jennings Bryan [[electronic resource] ] :
constitutional law and the politics of backlash / / Gerard N. Magliocca

Pubbl/distr/stampa New Haven, : Yale University Press, c2011

ISBN 1-283-15055-7
9786613150554
0-300-15315-5

Descrizione fisica 1 online resource (224 p.)

Disciplina 342.7302/9

Soggetti Constitutional history - United States
Electronic books.
United States Politics and government 1865-1933

Lingua di pubblicazione Inglese

Formato

Livello bibliografico

Note generali Bibliographic Level Mode of Issuance: Monograph

Nota di bibliografia

Nota di contenuto

Includes bibliographical references (p. 213-227) and index.

Sommario/riassunto

Introduction : on constitutional failure -- Constructing reconstruction
-- The rise of populism -- Resistance North and South -- The Supreme
Court intervenes -- The election of 1896 -- A new constitutional
regime -- The progressive correction -- Conclusion : what is
constitutional failure?.
Although Populist candidate William Jennings Bryan lost the presidential
elections of 1896, 1900, and 1908, he was the most influential political
figure of his era. In this astutely argued book, Gerard N. Magliocca
explores how Bryan's effort to reach the White House energized
conservatives across the nation and caused a transformation in
constitutional law. Responding negatively to the Populist agenda, the
Supreme Court established a host of new constitutional principles
during the 1890's. Many of them proved long-lasting and highly
consequential, including the "separate but equal" doctrine supporting
racial segregation, the authorization of the use of force against striking
workers, and the creation of the liberty of contract. The judicial
backlash of the 1890's-the most powerful the United States has ever
experienced-illustrates vividly the risks of seeking fundamental social
change. Magliocca concludes by examining the lessons of the Populist
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experience for advocates of change in our own divisive times.
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"Bangladesh is a country that has undergone rapid change across a
wide range of sectors. Using an innovative interdisciplinary approach
the authors examine new insights into understanding diverse themes
such as nationalism, soft power, commodification and cultural identity,
highlighting the contradictions and contention behind what the authors
call ‘the branding game’." - David Lewis, Professor of Anthropology and
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Development, London School of Economics and Political Science, UK
This book explores Bangladesh's shift from a 'bottomless pit' into a
'middle-income' category. Six chapters in the book cover topics on
microfinance growth, ready-made garment production, and social
safety net programs playing pivotal roles particularly for women
empowerment. In doing so, the book shows that the net effect was not
just a change to the country's limited number of representative brands,
but also a realization of many more brands to have built up overtime.
Imtiaz A. Hussain founded the Global Studies & Governance
Department (GSG) at Independent University, Bangladesh (IUB, 2016),
after serving in Philadelphia University and Universidad Iberoamericana
(1990–2014). He has published over 20 academic books, journal
articles and newspaper pieces that cover many regions (Afghanistan,
the Atlantic area, Latin and North America, and South Asia), touching
on diverse topics (the environment, politics, refugees, security, trade).
He received his Ph.D. in Political Science from the University of
Pennsylvania (1989), and serves as Executive Director of IUB's Center
for Pedagogy. Jessica Tartila Suma is a Senior Lecturer at the Global
Studies & Governance Department (GSG) at Independent University,
Bangladesh. She is also a doctoral student in the College of
Architecture, Planning, and Public Affairs (CAPPA) at the University of
Texas, Arlington, and holds a Master’s in Political Science (Rutgers
University). She completed both her Master’s in Development Studies
(2013) and BSS (Honors) in Media and Communication (2008) at IUB,
and has a keen interest in foreign policy, humanitarian assistance,
refugee education, as well as political, communication, and democratic
transitions.


