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"Although nearly all major social science departments offer graduate
students training in quantitative methods, the typical sequencing of
topics generally delays training in regression analysis and other
multivariate techniques until a student's second year. William Berry and
Mitchell Sanders's Understanding Multivariate Research fills this gap
with a concise introduction to regression analysis and other
multivariate techniques. Their book is designed to give new graduate
students a grasp of multivariate analysis sufficient to understand the
basic elements of research relying on such analysis that they must read
prior to their formal training in quantitative methods. Berry and

Sanders effectively cover the techniques seen most commonly in social
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science journals--regression (including nonlinear and interactive
models), logit, probit, and causal models/path analysis. The authors
draw on illustrations from across the social sciences, including political
science, sociology, marketing and higher education. All topics are
developed without relying on the mathematical language of probability
theory and statistical inference. Readers are assumed to have no
background in descriptive or inferential statistics, and this makes the
book highly accessible to students with no prior graduate course work."
--Provided by publisher.
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Includes bibliographical references (pages 2539-274) and index.

1. Introduction -- 2. Defining the arts and the industry -- 3. Historical
background on the performing arts disciplines -- 4. The industry's
development in America -- 5. Industry size, structure, and value chain
-- 6. Performing artists and their unions -- 7. Theater, orchestra,

opera, and dance companies -- 8. Audiences and tastes -- 9.
Managing performing arts companies -- Notes -- References -- Index.
Attending a live concert or theatrical performance can be a thrilling
experience. At their best, the performing arts represent the height of
human creativity and expression. But the presentation on stage,
whether it is Shakespeare, Beethoven, or The Lion King, depends on a



business backstage. This book provides an overview of both the
product on stage and the industry that makes it possible. While the
industry's product is unigue--with unique supply and demand
characteristics-- it is still an industry, with economic inputs,
organization structures, competitors, business models, value chains,
and customers. We will examine each of the major segments
(Broadway, regional theater, orchestra, opera, and dance) along these
business dimensions. The challenges facing the performing arts
industry in America are well known. Many companies struggle to
survive, and there have been some high-profile bankruptcies.
Participation rates are falling, audiences are aging faster than the
general population, season ticket sales are in decline, and gift-giving
levels are hard to sustain in today's economy. The value of the arts and
arts education are in question, and both have largely disappeared from
public policy agendas. Yet there are bright spots. Some companies are
thriving, enjoying sold- out performances, extended runs, and healthy
balance sheets. The Metropolitan Opera's Live in HD series continues to
be widely successful. Some Broadway productions have turned into
global, billion-dollar businesses. Admission to professional schools of
the performing arts is more competitive than ever, and the caliber of
graduates is astonishingly high. At the nonprofessional level, there is
no shortage of community productions across all genres and
geographies. Why do some companies struggle and some thrive?
Despite trends that appear uncontrollable, management decisions have
a huge impact on economic outcomes. This book examines the range
of product, market, and resource choices available to performing arts
managers and provides practical examples in key areas such as
programming, venues, performer relations, marketing, and fund-
raising.
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The book provides an introduction to optimization theory and its
applications. It is written for senior under-graduate students and first-
year graduate students of telecommunication and related fields. Most
applications pertain to communication and network problems.
Optimization theory involves a great deal of mathematics. The book
has practical examples to accompany rigorous discussion so that the
reader may develop intuitive understanding on relevant concepts. The
materials have been developed from course notes. By attempting to
cover convex, linear, and integer optimization for a one-semester
course, the author focuses on fundamental concepts and techniques
rather than trying to be comprehensive. Infact, the book is written with
the main intention to serve as a bridge for students with no prior
background in optimization to be able to access more advanced books
on the subject later on.--Provided by publisher.






