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Despite annual predictions of its demise, email marketing remains one
of the most important tools for businesses and other organizations.
The reason is simple. Other communication tools, including the
collective proliferation of social and digital media channels, cannot
duplicate or recreate the unique capabilities of email marketing. And do
not let the name fool you--email marketing is not just for marketers. It
is for anyone who can imagine the value of being able to reach specific
people (and only those specific people) in a timely manner with
messages and propositions while also having the ability to directly
measure their responsiveness and reactions. This book is intended for
those who wish to learn more about how email marketing works,
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whether as students, teachers, or practitioners. We begin with a recap
of the history of email and email marketing and explain how it informs
email today. We then cover the fundamentals of email marketing,
including types of emails, the elements of an email, email metrics, best
practices for email for improving performance, list development, and
the benefits of segmenting an email list. Thereafter, we examine
special topics to help managers address special needs in email
strategy, including the personalities of email recipients, how to run a
proper A/B test for optimizing email elements, integrating email with
social media efforts, and aligning email with data sources and CRM
opportunities.


