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From the Japanese tsunami and the Egyptian revolution to the Haitian
earthquake and the Australian floods, social media has proven its
power to unite, coalesce, support, champion, and save lives. Presenting
cutting-edge media communication solutions, The Four Stages of
Highly Effective Crisis Management explains how to choose the
appropriate language and media outlet to properly convey your
message during and after a crisis.Unveiling the secrets of how to
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manage the media in a crisis, the book examines how rapidly evolving
social media and Web 2.0 technologies


