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1.Fiscal competition, municipal consolidation and regional coordination
-- 2.Searching for soft budget constraint: An approach from the
difference between the values of budget and settled account -- 3.
Urban sprawl and local public service costs in Japan -- 4. Cross-border
shopping in a federation system -- 5. Fiscal competition in semi-
endogenous growth model -- 6. The analysis of relationship between
endogenous lobbying activity and regional income inequality under
fiscal -- 7. Coordinated tax reform under vertical-horizontal externality
in an overlapping generations model -- 8. Inter-jurisdictional

Interaction on Premium-setting: the Case of Long-term Care Insurance
in Japan -- 9. Distribution of factor endowments and non-cooperative
provision of public goods -- 10. Retrospective Voting in Local
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Government Setting -- 11. Intergovernmental transfer and delegation
of power between three-tiered governments -- 12. Tax Competition in
Oligopolistic Markets -- 13. Theoretical analysis for strategic provision
of public child care service interaction between private and public
providers -- 14. Timing of free-rider behavior in Japanese municipal
merger -- 15. Local public enterprises and optimal regulation -- 16.
The effect of lobbying activity on horizontal tax competition.

This book introduces recent developments in both theoretical and
empirical analyses of local public economics. Theories of those
economics as well as empirical analyses have been developed
dramatically in various directions in recent years. One direction has
been to reflect real economic circumstances, especially in Japan. In the
early 2000s, Japan experienced the so-called great merger (or
consolidation) of municipalities in the Heisei era (1999 through the
present), with the number of municipalities shrinking from 3,232 to
1,821 for increasing administrative and financial efficiency. This
phenomenon is mainly due to a drastic change in demography in Japan:
the dimishing birthrate and aging population. Following the
consolidation, regional coordination has been undertaken to raise
overall administrative and financial efficiency. In sum, various types of
public policies for tackling the decreasing birthrate and aging
population have been carried out. Urban sprawl and the timing of
municipal mergers are dealt with from a broad point of view, and public
child care services and tax competition are investigated from a policy
standpoint. Another direction has been to incorporate new ideas for
forming theoretical frameworks for local public finance, most of which
have been based on static situations. In the recent trend toward
globalization, local governments have attended not only to the welfare
of residents but also to the interests of regional economic
development. In addition, decision making by local governments has
tended to be affected by political activities. Thus, the endogenous
growth setting and lobbying activities for the activities of local
governments are discussed in the book. With these new directions for
analyses, the author tackles the topics of tax competition, cross-border
shopping, local provision of public goods, and soft budgets, thus
covering a broad range of aspects of local public finance. .
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of Ideas / Victoria A. Farrar-Myers and Justin S. Vaughn -- Part 1: Elite
Utilization -- 1. Strategic Communication in a Networked Age / Daniel
Kreiss and Creighton Welch -- 2. Congressional Campaigns'
Motivations for Social Media Adoption / Girish J. Gulati and Christine B.
Williams -- 3. Surrogates or Competitors? Social Media Use by
Independent Political Actors / Julia R. Azari and Benjamin A. Stewart --
4. The Competition to Control Campaign Messages on YouTube /
Robert J. Klotz -- Part 2: Message Control in the New Media
Environment -- 5. Campaign News in the Time of Twitter / Regina G.
Lawrence -- 6. New and Traditional Media Reportage on Electoral
Campaign Controversies / Mike Gruszczynski -- 7. Traditional Media,
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Social Media, and Different Presidential Campaign Messages / Matthew
Eshbaugh-Soha -- Part 3: Social Media's Impact on Campaign Politics
-- 8. The Influence of User-Controlled Messages on Candidate
Evaluations / Joshua Hawthorne and Benjamin R. Warner -- 9. Terms of
Engagement: Online Political Participation and the Impact on Offline
Political Participation / Meredith Conroy, Jessica T. Feezell, and Mario
Guerrero -- 10. Is Laughter the Best Medicine for Politics? Commercial
versus Noncommercial YouTube Videos / Todd L. Belt -- Part 4: Social
Media and Civic Relations -- 11. Comment Forum Speech as a Mirror of
Mainstream Discourse / Karen S. Hoffman -- 12. Sparking Debate:
Campaigns, Social Media, and Political Incivility / Daniel J. Coffey,
Michael Kohler, and Douglas M. Granger -- 13. Flaming and Blaming:
The Political Effect of Internet News and Reader "Comments" / Brian R.
Calfano -- Conclusion: Message Control at the Margins /Victoria A.
Farrar-Myers and Justin S. Vaughn.

Choice Outstanding Academic Title of 2016From the presidential race
to the battle for the office of New York City mayor, American political
candidates’ approach to new media strategy is increasingly what makes
or breaks their campaign. Targeted outreach on Facebook and Twitter,
placement of a well-timed viral ad, and the ability to roll with the
memes, flame wars, and downvotes that might spring from ordinary
citizens’ engagement with the issues—these skills are heralded as
crucial for anyone hoping to get their views heard in a chaotic election
cycle. But just how effective are the kinds of media strategies that
American politicians employ? And what effect, if any, do citizen-created
political media have on the tide of public opinion? In Controlling the
Message, Farrar-Myers and Vaughn curate a series of case studies that
use real-time original research from the 2012 election season to
explore how politicians and ordinary citizens use and consume new
media during political campaigns. Broken down into sections that
examine new media strategy from the highest echelons of campaign
management all the way down to passive citizen engagement with
campaign issues in places like online comment forums, the book
ultimately reveals that political messaging in today’s diverse new media
landscape is a fragile, unpredictable, and sometimes futile process. The
result is a collection that both interprets important historical data from

a watershed campaign season and also explains myriad approaches to
political campaign media scholarship—an ideal volume for students,
scholars, and political analysts alike.



