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The Handbook of Communication Ethics serves as a comprehensive
guide to the study of communication and ethics. It brings together
analyses and applications based on recognized ethical theories as well
as those outside the traditional domain of ethics but which engage
important questions of power, equality, and justice. The work herein
encourages readers to make important connections between matters of
social justice and ethical theory. This volume makes an unparalleled
contribution to the literature of communication studies, through
consolidating knowledge about the multiple relati


