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"History repeats itself, but it never repeats itself exactly,"" observes
Douglas Porpora in this powerful indictment of U.S. intervention in
Central America. Comparing the general public's reaction to the
Holocaust in Nazi Germany with American public opinion of U.S.
participation in the genocidal policies of Nicaraguan counter-
revolutionary forces, and the governments of Guatemala and El
Salvador among others, Porpora demonstrates that moral indifference
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to the suffering of others was the common response. With reference to
Hannah Arendt's thesis of the banality of evil, he develops t
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This book offers a critical, empirically-grounded and contemporary
account of how advertisers and agencies are dealing with a volatile
mediascape throughout the world, taking a region-by-region approach.
It provides a clear, systematic, and synoptic analysis of the dynamic
relationship between media, advertisers, and agencies in the age of
globalization, and in an era of transition from 'mass' to 'social' media.
Advertising attracts much public criticism for the commercialization of



culture and its apparent impact on social and personal life. This book
outlines and assesses the



