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section 1. Ethics from the top down -- section 2. Unethical behavior :
causes, consequences, and comebacks -- section 3. New theoretical
perspectives.

This book combines management theory with ethical theory on a
chapter by chapter, topic by topic basis. The volume bridges the
theoretical, empirical and practical gap between management and
ethics. It will be of interest to a cross disciplinary group of students,
researchers and managers in business, management, organizational
behavior, 10 psychology and business ethics.



