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Since 2003, Hong Kong has witnessed a series of large-scale protests
which have constituted the core of a reinvigorated pro-democracy
movement. What drove tens of thousands of citizens to the street on a
yearly basis to protest? What were the social and organizational bases
of the protest movement? How did media and public discourses affect
the protests' formation and mobilization? How did the protesters
understand their own actions and the political environment? This book
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tackles such questions by using a wide range of methods, including
population and protest onsite surveys, media content


