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Information and influence campaigns are a particularly cogent example
of the broader phenomenon we now term strategic political



communication. If we think of political communication as
encompassing the creation, distribution, control, use, processing and
effects of information as a political resource, then we can characterize
strategic political communication as the purposeful management of
such information to achieve a stated objective based on the science of
individual, organizational, and governmental decision-making. IICs are
more or less centralized, highly structured, systematic, and



