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Commodity branding did not emerge with contemporary global
capitalism. In fact, the authors of this volume show that the cultural
history of branding stretches back to the beginnings of urban life in the
ancient Near East and Egypt, and can be found in various permutations
in places as diverse as the Bronze Age Mediterranean and Early Modern
Europe. What the contributions in this volume also vividly document,
both in past social contexts and recent ones as diverse as the
kingdoms of Cameroon, Socialist Hungary or online eBay auctions, is
the need to understand branded commodities as part of a
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This latest volume of leading figures in the history of Anglo-Japanese
relations offers a classic menu of personalities, themes and events (in
all 25 contributions). Contents include the writings of the Cambridge
scholar Carmen Blacker and leading historian William Beasley; British
military observer and Times reporter of the Russo-Japanese War
General Sir Ian Hamilton; philosophers Arnold Toynbee, Bertrand
Russell and George Bernard Shaw; the Chosu students Inoue Kaoru and
Yamao Yozo who were later key figures in the Meiji period
modernization of Japan; and Walter Dening, scholar and missionary.
Subjects treated include horse breeding and horse-racing, the Japanese
influence on British architects, the beginnings of golf in Japan and
Japanese gardeners in Britain.


