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Demographics and preferences in media use, with special attention to
the very young -- The extraordinary appeal of screen media -- The
world as portrayed by media -- Effects of media on scholastic
performance and the developing intellect -- Young customers :
creating the modern consumer through advertising and marketing --
Television violence, aggression, and other behavioral effects --
Learning rules and norms : further evidence of media effects --
Knowledge for what?

This new work summarizes the research on all forms of media on
children, looking at how much time they spend with media everyday,



television programming and its impact on children, how advertising has
changed to appeal directly to children and the effects on children and
the consumer behavior of parents, the relationship between media use
and scholastic achievement, the influence of violence in media on anti-
social behavior, and the role of media in influencing attitudes on body
image, sex and work roles, fashion, & lifestyle.The average American
child, aged 2-17, watches 25 hours of T



