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New developments in bio- and nanotechnologies and also in
information and communication technologies have shaped the research
environment in the last decade. Increasingly, highly educated experts in
R&D departments are collaborating with scientists and researchers at
universities and research institutes to develop new technologies.
Transnational companies that have acquired various firms in different
countries need to manage diverse R&D strategies and cultures. The new
knowledge-based economy permeates across companies, universities,
research institutes and countries, creating a cross-discipl


