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Want to get an MBA? The Complete MBA For Dummies, 2nd Edition, is
the practical, plain-English guide that covers all the basics of a top-
notch MBA program, helping you to navigate today's most innovative
business strategies. From management to entrepreneurship to strategic
planning, you'll understand the hottest trends and get the latest
techniques for motivating employees, building global partnerships,
managing risk, and manufacturing. This fun, easy-to-access guide is
full of useful information, tips, and checklists that will help you lead,
manage, or participate i



