1. Record Nr.
Titolo

Pubbl/distr/stampa
ISBN

Descrizione fisica

Altri autori (Persone)

Disciplina
Soggetti

Lingua di pubblicazione
Formato

Livello bibliografico
Note generali

Nota di bibliografia
Nota di contenuto

UNINA9910457715703321

Handbook of markets and economies [[electronic resource] | : East Asia,
Southeast Asia, Australia, New Zealand / / Anthony Pecotich and
Clifford J. Shultz I, editors ; foreword by John O'Shaughnessy

Armonk, N.Y., : M.E. Sharpe, c2006

1-315-49876-6
1-315-49877-4
1-280-91217-0
9786610912179
0-7656-2011-1

1 online resource (728 p.)

PecotichAnthony
ShultzClifford J

330.95

Marketing - Asia

Marketing - Australia

Marketing - New Zealand

Electronic books.

Asia Handbooks, manuals, etc
Australia Handbooks, manuals, etc
New Zealand Handbooks, manuals, etc

Inglese

Materiale a stampa

Monografia

Description based upon print version of record.
Includes bibliographical references and index.

CONTENTS; FOREWORD; ACKNOWLEDGMENTS; INTRODUCTION;
CHAPTER 1 AUSTRALIA Changing Consumer Behavior and Marketing;
CHAPTER 2 BRUNEI DARUSSALAM Consumption and Marketing in an
Islamic Monarchy; CHAPTER 3 CAMBODIA Striving for Peace, Stability,

and a Sustainable Consumer Market; CHAPTER 4 THE PEOPLE'S
REPUBLIC OF CHINA Markets within the Market; CHAPTER 5 EAST TIMOR
Realizing Its Potential; CHAPTER 6 INDONESIA Transition at a

Crossroads; CHAPTER 7 JAPAN A Crisis of Confidence in the World's
Second Largest Economy; CHAPTER 8 KOREA Two Countries, Sharp
Contrasts, but a Common Heritage



Sommario/riassunto

Record Nr.
Autore
Titolo

Pubbl/distr/stampa

ISBN

Descrizione fisica
Collana
Disciplina
Soggetti

Lingua di pubblicazione
Formato

CHAPTER 9 LAOS Emerging Market Trends and the Rise of Consumers
and EntrepreneursCHAPTER 10 MALAYSIA Toward Prosperity with
Harmony and Diversity; CHAPTER 11 MYANMAR Foreign Brands
Trickling Through; CHAPTER 12 NEW ZEALAND Consumers in Their
Market Environment-Profiles and Predictions; CHAPTER 13 PAPUA NEW
GUINEA Marketing and Consumer Behavior; CHAPTER 14 THE
PHILIPPINES Marketing and Consumer Behavior-Past, Present, and
Future; CHAPTER 15 SINGAPORE Marketing, Macro Trends, and Their
Implications for Marketing Management for 2005 and the Years Beyond
CHAPTER 16 TAIWAN Euphoria and Paranoia on the Emerging Greater
China EconomyCHAPTER 17 THAILAND Consumer Behavior and
Marketing; CHAPTER 18 VIETNAM Expanding Market Socialism and
Implications for Marketing, Consumption, and Socioeconomic
Development; ABOUT THE EDITORS AND CONTRIBUTORS; INDEX

East and Southeast Asia is a vast and complex region. Its countries have
a bewildering array of histories, demographics, economic structures,
cultural backgrounds, and global marketing potential. This Handbook
unravels the mystery.
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Since independence in 1948, Burma has been the scene of some of the
most-sustained and diverse ethnic insurgencies in the contemporary
world. This study examines the dynamics of conflict that have caused
internal wars to become so uniquely entrenched in one of Asia's most
troubled lands. Against a backdrop of conflict, different nationality
movements have been able to adapt and survive, utilizing the changing
political, economic, and international conditions in the country. In the
process, armed opposition became a way of life in the borderlands,
while the central state became increasingly militarized. Burma's
conflicts, however, have not been static. This study identifies five major
cycles of conflict that have seen the national government transform
from a parliamentary democracy at independence through Gen. Ne
Win's "Burmese Way to Socialism" to the current military State Peace and
Development Council. As the political impasse continues, ethnic
ceasefires and open-door economic policies are changing the
structures of conflict. In an overview of humanitarian and international
dilemmas, the study concludes that conflict resolution-with integrated
support from the international community-remains a primary need if
Burma and its peoples are to achieve peace, democracy, and a stable
nation-state.



