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The second edition of a bestseller, Statistical and Machine-Learning
Data Mining: Techniques for Better Predictive Modeling and Analysis of
Big Data is still the only book, to date, to distinguish between statistical
data mining and machine-learning data mining. The first edition, titled
Statistical Modeling and Analysis for Database Marketing: Effective
Techniques for Mining Big Data, contained 17 chapters of innovative
and practical statistical data mining techniques. In this second edition,
renamed to reflect the increased coverage of machine-learning data
mining techniques, the author has


