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How do altruistic links affect allocative behavior and wellbeing? Can the
processes of transmission and probable acquisition of parental traits
result in a stable equilibrium where all agents are altruists? Why do
children furnish their parents with attention and care? Does the timing
of the intergenerational transfer of the family's productive asset affect
the recipient's incentive to acquire human capital? Why do migrants
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remit? Altruism and Beyond provides answers to these and related
questions. In addition, it traces some of the market repercussions of
the intrafamilial, intergenerational, and intragroup transfers and
exchanges that it models.
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'...a punchy, stripped-down version of what marketing is all about.' -
The Times Higher Education Supplement If you have a product you're

Autore Moore Karl <1955-, >

Materiale a stampa

Monografia



looking to market, or you're seeking to learn more about the potential
of online marketing, Marketing: The Basics tells you everything you
need to know about the techniques marketers use to push their
product to the 'tipping point'. The essentials of e-commerce are
explored and explained, along side more traditional marketing
approaches in this revised and updated new edition. This book: <LI


