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From the constant advertising messages from beer, wine and liquor
manufacturers to parties, weddings, and other social gatherings where
alcohol is served to after-work happy hours with coworkers, the
influence and presence of alcohol are inescapable in the United States.
According to a government source, 50 percent of American adults
identified themselves as ""regular drinkers"" (having at least 12 drinks
in the past year).    This encyclopedia presents an overview of the entire
history of alcohol in America from the first colonies to present day,
focusing on the often-marginalized and pop cu
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