
UNINA99104563367033211. Record Nr.

Titolo Managerial effectiveness in a global context [[electronic resource] /] /
Jean Brittain Leslie ... [et al.]

Pubbl/distr/stampa Greensboro, N.C., : Center for Creative Leadership, c2002

ISBN 1-60491-103-4

Descrizione fisica 1 online resource (105 p.)

Collana A Center for Creative Leadership report

Altri autori (Persone) LeslieJean Brittain

Disciplina 658/.049

Soggetti International business enterprises - Management
Industrial management
Electronic books.

Lingua di pubblicazione Inglese

Formato

Livello bibliografico

Note generali Description based upon print version of record.

Nota di bibliografia

Nota di contenuto

Includes bibliographical references.

Sommario/riassunto

""Table of Contents""; ""List of Tables and Figures""; ""Preface"";
""Introduction""; ""Model""; ""Methods""; ""CHAPTER 1: Managerial
Rolesa€?Similarities and Differences in Domestic and Global Work"";
""CHAPTER 2: Managerial Traitsa€?Personality and Effectiveness in a
Global Context""; ""CHAPTER 3: Managerial Capabilitiesa€?Learning and
Effectiveness as a Global Manager""; ""CHAPTER 4: Experiencea€?
Cosmopolitanism and Managerial Effectiveness in a Global Context"";
""CHAPTER 5: Experiencea€?The Influence of Diversity on Managerial
Effectiveness""
""CHAPTER 6: General Discussion and Conclusions""""References"";
""Appendix A""; ""Appendix B""; ""Appendix C""; ""Appendix D"";
""Appendix E""; ""Appendix F""; ""Appendix G""
The rapid expansion of globalization and multinational corporations
means more and more managers work across the borders of multiple
countries. Some of them are expatriates; most are not. And although
many of these managers are not wrestling with the issues of relocating
and adjusting to living in a different culture, they all find themselves
dealing with cultural issues - defined in the broadest context - every
time they pick up the phone, log onto their e-mail, or disembark from
an airplane. What do these managers do? Is it different from the work
they did when they managed in their own countries, and if it is
different, how so? What does it take for them to be effective when they
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manage across so many countries simultaneously? What do these
managers need to know in order to be effective? What do organizations
need to know and do in order to select and develop people who will
manage and lead effectively in the global economy? This report
addresses those questions as it documents the findings of a Center for
Creative Leadership research study into what factors might predict
managerial effectiveness in a global context.
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In Kindheit und Jugend ist eine Auseinandersetzung mit asthetischen
Darstellungs- und Wahrnehmungsweisen hochgradig relevant. Die
Bedeutsamkeit asthetischer Positionierungen - etwa durch die Wahl der
Kleidung oder Accessoires, durch Make-up oder technische Gerate -
kann einerseits als Anzeichen einer sehr erfolgreichen
Kommerzialisierung von Kindheit und Jugend gedeutet werden.
Andererseits zeugt sie aber auch von einem Gespur, mit dem sich
Kinder und Jugendliche die Alltagswelt, in der sie leben, zu eigen
machen. Um die sozialen Verhaltnisse von Asthetiken, Okonomien und
Generationenbeziehungen in den Blick zu nehmen, versammelt dieser
interdisziplinare Band Forschungsperspektiven zu Alltagsasthetiken in
Kindheit und Jugend.
»Anregende Annaherungen an die weite, transdisziplinare
Fragestellung.«  Torsten Mergen, www.literaturkritik.de, 08.01.2018
Besprochen in:  GMK-Newsletter, 1 (2017)


