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Throughout the centuries Aristotle's Poetics remained something of a
mystery. What was the great philosopher trying to say about the nature
of drama and storytelling? What did he mean by pity, fear and

catharsis? In this book, Ari Hiltunen explains the mystery of the ‘proper
pleasure’, which, according to Aristotle, is the goal of drama and can be
brought about by using certain storytelling strategies. Hiltunen

develops Aristotle's thesis to demonstrate how the world's best-loved
fairy tales, Shakespeare's success, and empirical studies on the
enjoyment of drama and brain physiology, all give






