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issues facing international businesspeople and gives the reader
practical tools to use in everyday situations.
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Stuart Ewen and Elizabeth Ewen offer a telling examination of the rise
of mass-produced imagery in the United States, tracing the pivotal role
that such images played in the genesis and development of the
American imagination. Beginning with the rise of the machine and the
emergence of consumerism as a common way of life, the authors lay a
strong foundation for an understanding of the twentieth-century
American media culture. Spanning a wide range of fascinating
subjects-movies, fashion, tabloid journalism-Ewen and Ewen offer
forceful insights into the mechanisms that link alluring images and
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