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Do libraries need to advertise? -- Defining the user -- Student need
states -- The library as product -- Conducting marketing research --
Building relationships -- Developing brand strategies -- Promotional
building blocks -- Designing messages -- Measuring the impact --
Putting it all together.

Written in a concise and engaging manner that speaks to popular
anxiety points about new marketing technigues, this book is filled with
tips and strategies that academic librarians can use to communicate
with students, surpassing their expectations of their library experience.



