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3 International Strategy and International Management Accounting

In the interests of globalization, many companies today are
establishing theories and practices for international management
accounting. This book discusses the current status of international
management accounting in Japan through interviews with three major
electronics companies. By tracing the history of the business expansion
of the three companies, as well as their transition of strategies and
accompanying organizational structure, key features and details of
international management accounting are faithfully described. The
book is divided into two parts. Part | describes general concepts



