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Over the years, many corporations have been trying to determine what
they can and should do to contribute to the sustainability of the
economic, social and ecological environment within which they operate.
Corporate social responsibility has become a key senior management
issue worldwide and an increasingly debated topic in China. This book
aims at helping companies operating in China to better assess and
exercise their corporate social responsibility (CSR) in specific contexts.



The purpose of this book is to show that CSR has a strong economic
pay back in the long run, that it is a key success



