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Get up to speed quickly on the latest in user experience strategy and
design UX For Dummies is a hands-on guide to developing and
implementing user experience strategy. Written by globally-recognized
UX consultants, this essential resource provides expert insight and
guidance on using the tools and techniques that create a great user
experience, along with practical advice on implementing a UX strategy
that aligns with your organisation's business goals and philosophy.
You'll learn how to integrate web design, user research, business
planning and data analysis to focus your com



