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How to align social media with business strategy for real results For
years now, businesses have approached social media in an
experimental fashion unconnected to real results. There''s a reason why
the question about ROI is met with such hostility. But it''s time for
businesses to get serious about social. In this concise e-book, noted
authors and disruptive technology analysts Charlene Li and Brian Solis
present seven powerful factors for designing and supporting an
effective social business strategy. Li and Solis studied how the best
companies create measurable value that aligns with overal


