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<span><span style=""padding:0pt Opt Opt Opt;""><span style=""font-
style:italic;"">Big Media, Big Money</span><span> is a lively and
scathing critique of the contemporary communications industry. With
three new chapters on the film industry, the music industry, and "ad
creep," the second edition takes a critical look at the ways that mass
media and corporations shape our education, entertainment, and
culture. </span></span></span>



