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<P><EM>Designing for User Engagement on the Web: 10 Basic
Principles</EM> is concerned with making user experience engaging.
The cascade of social web applications we are now familiar with -
blogs, consumer reviews, wikis, and social networking - are all
engaging experiences. But engagement is an increasingly common goal
in business and productivity environments as well. This book provides
a foundation for all those seeking to design engaging user experiences
rich in communication and interaction. </P><P>Combining a
handbook on basic principles with case studies, it provides readers with
a ric

Autore Geisler Cheryl

Materiale a stampa

Monografia


