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Should business strive to be socially responsible, and if so, how? The
Debate over Corporate Social Responsibility updates and broadens the
discussion of these questions by bringing together in one volume a
variety of practical and theoretical perspectives on corporate social
responsibility. It is perhaps the single most comprehensive volume
available on the question of just how ""social™ business ought to be.
The volume includes contributions from the fields of communication,
business, law, sociology, political science, economics, accounting, and
environmental studies. Moreover, it draws






