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This advanced dictionary of marketing focuses on leading-edge
terminology for use by people who are serious about the theory and
practice of marketing. With over 1,000 entries ranging in length and
depth, it is the ideal reference guide for researchers, directors,
managers, and anyone studying marketing for a professional or
academic qualification. - ;This advanced dictionary of marketing
focuses on leading-edge terminology for use by individuals who are
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serious about the theory and practice of marketing: researchers,
directors, managers, and anyone studying marketing for a professional
and/or
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This book assesses the challenge to the dominance of Euro-American
political and economic liberalism from China's emergence as a global
presence. China presents the most significant present-day example of
the dual process of participation and resistance. Paltiel's offers
intriguing insights into the prospect of equality in a system of global
power.
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